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Giving young people a sporting chance





Job Title
Digital Executive 
Reporting to
Head of Marketing and Communications
Salary
£24,000 - £27,000
Location
London (with option of flexible working)
Contract                
Permanent
Hours
35 hours per week

Introduction

The Lord’s Taverners is the UK’s leading youth cricket and disability sports charity.

We exist to enhance the prospects of disadvantaged and disabled young people using cricket and other forms of sport and recreation to engage with them.

The organisation benefits hugely from the support of our members, regional committees, sports governing bodies, corporate partners, volunteers, supporters and fundraisers
Main Purpose of the Role

To be part of a committed, passionate team that provides opportunities to enhance the prospects of disadvantaged and disabled young people using cricket and other forms of sport and recreation to engage with them. 
The candidate will play a key role in the ongoing work of the marketing and communications department to raise the awareness of the Lord’s Taverners wide-ranging charitable activity and fundraising events, while also engaging new and existing audiences across internal and external channels to highlight the impact of the charity and support its aims.
Lord’s Taverners social channels and website presence continues to grow and working with internal departments, you will take the lead to ensure that continues utilising our in-house content while also growing the reach, engagement and commercial returns with a mixture of promoted and shared content through celebrity ambassadors and key partners.
Responsibilities
· Develop and implement the day-to-day Lord’s Taverners social media strategy across all channels to engage existing audiences while seeking out new supporters to drive growth and commercial returns

· Work with internal departments to ensure all commercial and charitable activity is reflected across our social media channels

· Assist with the creation of digital content (graphic design / artwork for social media) to help promote the work of the charity

· Develop links with key regional partners (counties and county boards) to support our work across the country and maximize awareness

· Source and create content for online communications channels

· Oversee delivery of digital KPIs while also monitoring digital media statistics / performance and identifying trends

· Assist with the creation of digital publications to promote awareness of the charity’s activities to members and external audiences

· Work with the existing Marketing and Communications team to maximize awareness and coverage of all national events and PR launches

· Ability to assist in the creation of video content and photography an advantage but not an essential
Key skills
We are looking for successful candidates to be able to demonstrate:

· Excellent communication skills, both verbal and written

· Be results driven

· Good IT skills in Microsoft Office and a strong understanding of social media

· Be a self-starter

· An interest in how sport can help improve the lives of disadvantaged and disabled young people
· Knowledge of InDesign and other Adobe programmes 
· Experience in content creation (video & photography) is desirable but not essential
Note

We are an equal opportunities employer and welcome applications from all suitably qualified persons regardless of their race, sex, disability, religion/belief, sexual orientation or age

Closing date for applications is Sunday 29 August
Please submit your Application to: vacancies@lordstaverners.org 

Or post to: Tim Berg at Lord’s Taverners, 90 Chancery Lane, London WC2A 1EU 
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