Youth Led Advertising and Marketing activity. 
Empower young people to make their own marketing material to share on social media, with friends, family and in their community. Youth Led social media posts have the highest engagement; it hits key target audiences due to their friends commenting and sharing. 

Designing a flyer, poster or TikTok
Encourage young people to make their own advertisement, this can be done during a hub session, at an event/festival or in their own time. These can be used on your Wicketz social media accounts, county boards – this not only shows you value their input and help reach key target audiences. You can also encourage them to use their advertisement on their own social media. Consider, offering an incentive for those who take part in the activity, this makes it more appealing for individuals.
Suggestions on things to include.
· Time, days and location of Wicketz hubs
· What to wear 
· Ability level 
· Why they should come to Wicketz, what are the benefits. Eg, to make new friends, have fun and socialisation. 
· Fun Cricket activity
· Relatable imagery that represents their community 
· Girls Wicketz logo- see below- this is also available on the DO Portal
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